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VISUAL SYSTEM
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Logos

1. PRIMARY LOGO
This mark should be used wherever 
possible – as it is the feature brand 
element. This logo badge has quite 
a bit of artistic detail, it should never 
be used smaller than 2 inches wide.

2. PRIMARY TYPE LOGO
This is a very clear and clean variation 
of the Better Days 2020 brand. This 
type variation should be used as a 
complement to the Primary Logo.
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MONOGRAM

SEAL ROSE

SEAL MONOGRAM

STAMP

Seals & Stamps

These monograms and seals are  
secondary elements to the Better Days 
2020 Brand, and can be used anywhere 
the brand is in use. 

These support elements can be used 
in a variety of ways—from promotional 
materials to merchandise. 

In any use, size should be considered 
carefully so artistic details are not lost.



BD2020 BRAND GUIDE 5 

MONOGRAM

MONOGRAM

SEAL ROSE

SEAL MONOGRAM

SEAL MONOGRAM

STAMP

Partnership Logos

These logos are supplemental logos to 
be used by entities working with the 
Better Days 2020 Brand. 

These partnership logos can be used 
in a variety of ways—from promotional 
materials to merchandise. 

In any use, size should be considered 
carefully so artistic details are not lost.
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Logo Color Use

1. PRIMARY COLOR
Royal Purple is the primary color 
for the BD2020 Logos. Wherever 
possible, this is the first color that 
should be selected.

2. SECONDARY COLOR
In some instances, like on a dark 
color background, BD2020 Gold 
may be used.

Reference page 8 for additional color details. 
Do not put the logos on busy images or
other patterns.
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Logo Clear Space

LET IT BREATHE
Do not place any content (graphics  
or text) within the “clear space” of  
the any of the BD2020 logos. 
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Color Palette

Gold and Royal Purple are the primary 
colors for the BD2020 Brand. Please 
use additional colors Dark Gold and 
Stone Gray for type, so it is as legible 
as possible. Light Gold is excellent for 
background floods of color.

PANTONE (PMS) colors are for single-ink (spot) 
specifications. 

CMYK is for print use. It refers to the four inks 
used to print. To be used when spot inks are 
unavailable. 

RGB is for screen use. It refers to the three colors 
used to create a pixel.

HEX (#) is the web color code.

GOLD
PMS 121
HEX #FFCC4F

C 0 R 255
M 22 G 204
Y 76 B 79
K 0

ROYAL PURPLE
PMS 269
HEX #532C6C

C 80 R 82
M 96 G 45
Y 26 B 108
K 14

STONE GRAY (TEXT ONLY)

HEX #626366

C 0 R 99
M 0 G 100
Y 0 B 102
K 75

DARK GOLD (TEXT ONLY)

HEX #DE9E13

C 0 R 222
M 33 G 159
Y 100 B 20
K 13

LIGHT GOLD (BACKGROUND TINT)
15% Tint of PMS 269 C
HEX #FFF5E6
C 0 R 255
M 3 G 245
Y 9 B 230
K 0
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Logo Do Nots

1. DO NOT SQUEEZE OR SQUISH
Never alter the logo to “make it fit.”

2. DO NOT ALTER THE COLORS

3. DO NOT OUTLINE THE LOGO

4. DO NOT ADD DROP  
   SHADOWS OR OTHER EFFECTS

5. DO NOT CHANGE  
   TRANSPARENCY

6. DO NOT TILT
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Light
Light Italic
Book
Book Italic
Medium
Medium Italic
Bold
Bold Italic

Roman
Italic
Bold
Bold Italic

Regular
Italic
Bold
Bold Italic

Regular
Italic
Bold
Bold Italic

GOTHAM SABON

ARIAL GEORGIA

Typography

GOTHAM & SABON
Both Gotham and Sabon can be used 
for headline and subhead text. High 
readability should be considered in the 
usage of either fonts. 

ARIAL & GEORGIA
Arial and Georgia are only to be used in 
documents where custom fonts are not 
available - Word, PowerPoint, email, etc.
Arial substitutes Gotham, Georgia 
substitutes Sabon.



BRAND AT WORK
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Promotional 
Materials
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Info Packet EXTERIOR - FRONTEXTERIOR - BACK

PMS 136

WHAT IS BETTER DAYS?

Better Days is a state-wide, multi-channel campaign in  
the year 2020 that will coincide with the 150th anniversary 
of women first voting in Utah and the 100th anniversary  

of women voting nationally. 

By celebrating these historical events in creative and communal 
ways, we will draw attention to our storied past, be a positive  
catalyst for conversation and remembrance, and give energy to 
Utah’s women today to be more engaged participants in our  
corporate and political communities. Additionally, this campaign 
will give Utahans the knowledge and tools to take control of  
the negative national narrative about our women and culture.

The purpose of  
the campaign is:

Use the triumphs and  
complexities of our  
storied past to energize  
a conversation about  
women in Utah today.

Give Utahans the  
knowledge and tools  
to take control of the  
national narrative about 
women in Utah.

Grow Utah’s business,  
political and educational 
communities by  
unleashing the potential 
of women. 

DID YOU KNOW?

Utah women were  

the first to vote  

in the modern nation.

Utah suffragist Emmeline B. 

Wells met four U.S. presidents  

in her advocacy work for women.  

Utah elected the first 

female state senator  

in the nation.

“Let [woman] have the same opportunities for 
an education, observation and experience in 
public and private for succession of years, and 
then see if she is not equally endowed with man 
and prepared to bear her part on all general 
questions socially, politically, industrially and 
educationally as well as spiritually.”  

Emmeline B. Wells 1876

“There are found women who seem to glory 
in their enthralled condition and prefer to  
remain in it; but for conscience and for  
mercy’s sake let them not stand in the way  
of those of their sisters who would be, and  
of right out to be free.”  
Joseph F. Smith 1895 Utah’s example was critical in 

opening the floodgates of suffrage 
throughout the rest of the  
country, and was considered to  
be “one of the great levelers by 
which the Almighty is lifting up  
this fallen world.”  

Orson F. Whitney

The women of Utah were the first to 
vote in the United States and territories 

on February 14, 1870.

LDS women like Emmeline 

B. Wells and Martha Hughes 

Cannon and Emily Richards 

were organizers of massive 
statewide movements as 
well as key players on the 
national and international 
suffrage scene.

Only 8.4 percent of board  
positions in Utah’s public  
companies are filled by  
women, and yet companies 

with 3+ women on their  

boards are on average  

15% more profitable than  

companies without women.

Studies show that companies with the 
highest percentages of women board 
directors outperform those with the least 

on return on invested capital by 26%.

A CELEBRATION OF WOMEN IN UTAH 

THROUGH A STATE-WIDE CAMPAIGN 

IN THE YEAR 2020

“The story of the struggle for woman’s suffrage in Utah  
is the story of all efforts for the advancement and betterment 
of humanity, and which has been told over and over since  
the advent of civilization.”

Martha Hughes Cannon, first female state legislator

Better Days believes that  
by popularizing the past,  
we open the doors  
to have conversations  
about our present. 

Utah women were some of the first female  
leaders of our nation and led major political,  
educational, and social movements like granting  
women the right to vote. By working alongside  
Susan B. Anthony and Elizabeth Cady Stanton,  
they secured the vote not just for Utah but also  
contributed to bringing women’s rights to the nation.

2020 PROJECTS

two in Summer 2019 which will include teachers from 
across the nation. The one-week sessions will take place 
on the U of U campus and will focus on bringing to life 
the newly developed curriculum. We will invite subject 
experts to present.

CREATIVE

Trading Cards and Posters

Better Days 2020 has commissioned Utah illustrator 
Brooke Smart to create portraits of thirty to forty of 
Utah’s key women’s rights leaders from 1870 through 
the twentieth century. The illustrations will compose a 
set of 4” x 6” trading cards with thumbnail photos and 
biographies of these leaders on the back of each card. 
The sets will be distributed to classrooms, along with 
poster-sized images of some of the cards for classroom 
display. Additional uses of the images, such as book-
marks, postcards, tote bags, exhibits, will also be con-
sidered.

Utah Suffrage Song Book 

A historic 1892 Utah Women’s Suffrage Song Book 
contains lyrics written and sung by Utah women as they 
worked toward equality. Some of these songs were writ-
ten to be sung with historic tunes such as “Columbia,” 
but others list no tunes. We will commission six song 
writers to set six of these poems to new music. 

Dramatic Film about Emmeline B. Wells and 
Susan B. Anthony

It was an unlikely friendship: Emmeline B. Wells, the 
sixth polygamous wife of Salt Lake City’s mayor, and 
the nationally renowned powerhouse behind the wom-
en’s rights movement, Susan B. Anthony. Wells edited 

EDUCATIONAL 

Public School Educational Curriculum 

Better Days 2020 is developing curriculum devoted 
to introducing K-12 students to Utah’s role in wom-
en’s suffrage, specifically focusing on grades 4 and 7 
(Utah Studies) and grades 5 and 8 (U.S. History). This 
curriculum, tied to the Utah Core State Standards, will 
include English language arts connections, adaptations 
for diverse learners, support for home schooling stu-
dents, and will focus on developing students’ historical 
literacy and critical thinking skills. Classroom mate-
rials and online resources will be available for educa-
tors and students to access for free via our website. In 
partnership with the Tanner Humanities Center, we 
will also offer a series of educator workshops focused 
on Utah’s role in the suffrage movement.

Downtown Salt Lake City Walking Tour 

Better Days 2020 will create a permanent, historic 
walking tour of downtown Salt Lake City, featuring 
sites and leaders key to the women’s rights movement 
in Utah and the nation. The tour will be accessible to 
Utah residents, tourists, and college students, along 
with younger students through field trips and virtual 
reality tours. The tour would help visitors realize that 
women were strong civic leaders and activists in Utah 
history, playing a major role in ensuring women’s suf-
frage and rights both in Utah and the nation. 

Educational Curriculum Training Sessions

In cooperation with the University of Utah’s Tanner 
Humanities Center, we will host three teacher-training 
sessions: one in Summer 2018 for Utah teachers, and 

Better Days 2020 will produce a state-wide, multi-channel campaign that will  
draw attention to our storied past, be a positive catalyst for conversation and remembrance,  

and give energy to Utah’s women today. Here’s how we’re going to do it.
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For questions about the Better Days 2020 Brand, or how to use it, please contact:

Remark Agency
info@remarkagency.com


